


Hartmann:

We develop, produce and market environmentally friendly moulded fibre packaging and

offer our customers comprehensive service in all aspects of egg marketing.

Our Material Moulded Fibre:

Hartmann’s moulded fibre packaging is made
of recycled paper which can in turn be recycled
again dfter use. Recycling saves raw materials,
reduces CO: emissions and helps to solve the
increasing difficulties of waste disposal.

It has been possible to manufacture grey pulp

from 100% waste paper since as long ago as
1965.Additional technical advances then made
it possible to produce white pulp from 100%
recycled paper in 1989.

Moulded fibre is made from renewable raw
materials and is biodegradable.

» The numerous advantages for eggs
and the environment, as well as packing
stations, retailers and consumers are
listed in the jacket text.

First egg packaging made from
100% waste paper

Standards for Quality and the
Environment:

Hartmann works continuously to ensure
compliance with international quality and
environment management standards.

Hartmann was awarded ISO certification for
its quality management system for the first
time in 1994 and acquired environmental
management certification only two years later.

Today, all of the company’s European production
sites are certified in accordance with the
quality management standard I1SO 900/ and
environmental management standard ISO
14001. In addition to this, in 2006 Hartmann
became the first company in Croatia to be
awarded certification for social responsibility
in accordance with the international standard
SA 8000.

First ISO Certification

Founding of the company

The company

Founded in 1917 by the Hartmann brothers,
the Danish company Bredrene Hartmann A/ S
with its European production sites and sales
companies has become a leading manufacturer
of environmentally friendly moulded fibre
packaging.

In the field of egg retailing, Hartmann offers
its customers the support necessary for the
successful sale of eggs in attractive packaging
through product development, marketing service
and an international graphic design team.

First water treatment plant

Early Responsibility:

Hartmann accepted responsibility for human
health and the environment at a very early
stage.A biological water treatment plant was
installed as long ago as 1976 and numerous
initiatives were to follow. Water consumption
was reduced by 40% for the first time in 1985
and energy consumption by 35% in 1987.

Under the motto “Protecting Values”, all
Hartmann production sites work today on the
optimization and continuation of sustainability

measures.




Innovative Product Development:

With the introduction of Superface®,
Hartmann revolutionized the packaging
market in 1999.The large front display
provides additional space for consumer
information and advertising.

A new packaging generation was born in
2003 with imagic®. Emotional design and

attractive colours enable new differentiation
options at the POS and unmistakable egg
brands.

Better Chances in Egg Marketing

Introduction of STEP®

Total commitment to the environment:

With the help of an Environment Department
established in 1991, Hartmann has been
working since 1992 on the basis of an
environmental management system which was
published in 1997 under the name Systematic
Tool of Environmental Progress, STEP®.

Hartmann has received several awards for

its special commitment to the environment,
including the top European Union environment
prize in 2000, the “European Management
Award for Environmental & Sustainability

Development”. Hartmann has been a member
of the ,,UN Global Compact* since 2002 and
signed its ,,Caring for Climate* agreement in
2007.

New Dimensions in Marketing

Creative Customer Service:

The Graphics and Marketing team at Hartmann
supports customers in the layout and design of
their product range and its placement on the
egg shelf.

In 2007, Hartmann started a unique moulded
fibre campaign using the slogan “Choose
Fibre. Save Nature.™?. By focusing on the
latest environmental aspects and the modern
consumer, egg producers and food retailers can
also benefit from this idea in the future.

CHOOLE FIRAE, SAVE MATURE™
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